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The CGLCC, Canada’s LGBT+ Chamber of Commerce, is very proud to  
be supporting Canada’s first-ever LGBTQ2+ trade mission, led by the  
Hon. Jim Carr, Minister of International Trade Diversification, at the  
NGLCC Business and Leadership Conference in Philadelphia.

this important and historic event not only marks a milestone in the official 
recognition by the canadian government of the LGBtQ2+ business community,  
it also showcases the strength of the LGBtQ2+ business community and the 
importance of its contribution to a thriving and inclusive canadian and north 
american economy.

canadian LGBtQ2+ enterprises are creative, dynamic and active in a broad  
range of economic activities and services. this directory provides a short 
description of the activities and fields of expertise of the canadian LGBtQ2+ 
businesses participating in this trade mission, and contact information for  
their representatives.

Watch for people wearing a red lanyard attached to their conference name  
card - this will confirm that they are part of the canadian LGBtQ2+ trade mission.

canadian LGBtQ2+ businesses can bring solutions to your needs and help  
your business activities grow within the United states and beyond. We encourage 
you to talk to members of the canadian trade Mission delegation and explore 
how they can become your next best business partner!

CGLCC
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Born entrepreneur?  
Made entrepreneur?
Choosing the right suppliers can help achieve 
strategic goals. Drawing from the rich talent Canada 
has to offer can take that success to the next 
level and beyond. Our diversity and inclusiveness 
procurement initiative is one way we connect with 
LGBT+ owned businesses across the country — to help 
create opportunities and bring our purpose to life.

Visit ey.com/supplierdiversity



Company: Access Innovation Media (Ai-Media)

       Delegate: 
    tony abrahams, ceo

           213-261-8006
       tony.abrahams@ai-media.tv
       www.ai-media.tv

       Delegate: 
    Markus Lessing,  

       Vp sales and Marketing

       416-407-5994
       markus.lessing@ai-media.tv
       www.ai-media.tv

tony abrahams is the co-founder and ceo of ai-Media. He is a rhodes scholar and young Global 
Leader of the World economic forum. this year, he moved to north america with his husband and 
business partner, Markus, to spearhead expansion into the U.s. and canada.
Markus Lessing is an experienced sales and customer service executive with over 30 years’ 
experience in front-line and management roles, including 10 years at ai-Media.

Company description

ai-Media is the largest provider of closed captioning and live captioning services in australia, 
delivering 50,000 hours each year of live and recorded captioning for broadcast, education, 
corporate and government customers. Building on the power of the data stream of captions,  
ai-Media has partnered with leading university researchers to design an application to improve  
the quality of teaching and learning known as Visible classroom.
this year, abrahams and Lessing moved to north america to spearhead an expansion into  
the U.s. and canada.

Value proposition

Live Transcription
accurate live transcription streamed to any (and multiple simultaneous) platforms.
	 •	Customers: Universities, colleges, corporates, government, facebook Live, youtube Live, Livestream
	 •	Competitive advantage: Quality, price, service and support.  
Visible Classroom
product to improve the quality of teaching and learning (K-12) by providing tailored feedback to 
teachers on the quality of their instruction.
	 •	Customers: school districts, teaching colleges, donorschoose.org
	 •		Competitive advantage: research-based customized feedback to teachers, based on their  

own teaching practice, without anyone entering the classroom.

Sectors Served 
ict (closed captioning, live captioning, live transcription), education (ed tech)
Target Customers
Universities, colleges, corporations and government with a need to provide access to live and 
recorded content for people with disability; end-users: people with hearing loss, autism, learning 
difficulties, esL.
Trade Mission Objectives
We are keen to find tier 1 diverse suppliers with whom we can partner on U.s. opportunities.  
also interested in new business prospects – education, corporate sector, government,  
broadcast – as well as sales reps and local partners.
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Company: Boutique 3e Âge

     Delegate: 
        christiane Laurin, propriétaire
     
        514-815-3439
        claurin@mlink.net
        www.vetementsadaptes.ca

for the past 20 years, christiane has been specializing in clothing adapted to people with severely 
diminished autonomy. prior to that, she spent 20 years working within the communications industry 
(radio, television, film).

Company description

Boutique du 3e âge provides adapted clothing for people, predominantly seniors, with severely 
diminished autonomy, i.e., those who are incapable of dressing themselves.  this is a sector that is 
not well served, yet there is a substantial market for such products given the aging population and 
the increasing onset of disorders that afflict seniors (including dementia, parkinson’s, incontinence, 
arthritis, etc.), leading to reduced immobility and autonomy.
our products are either custom-developed by our in-house seamstresses or we procure them from 
specialized clothing suppliers. as a socially responsible organization, we employ workers who have 
slight disabilities.

Value proposition

this is a sector where the need is great. We have four main assets:
	 •	Excellent	knowledge	of	the	sector
	 •	Excellent	knowledge	of	the	needs
	 •	A	well-established	network	of	contacts	
	 •	Personalized	service

Sectors Served
Health/long-term care.
Target Customers
Given that this is a relatively new niche, we would be open to all introductions with health  
and long term care corporations or tier 2 suppliers.
Trade Mission Objectives
We are looking to explore new business prospects. More specifically, we are seeking suppliers of 
adapted clothing and custom manufacturers of adaptive clothing in the United states. We are also 
looking for partners/investors who could help us to franchise the concept of adaptive clothing.
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Company: Canadian Virtual Gurus Inc.

     Delegate: 
        Bobbie racette, founder and ceo
     
        587-897-1301
        bobbie@thevirtualgurus.com
        www.thevirtualgurus.com

Bobbie racette is a first nations LGBt+ person whose company priovides a wide range of virtual 
support services to companies that are at a stage of growth in their business. pathologically curious, 
she is interested in learning about everything from aerospace to breeding zebras. Born and raised 
in regina, saskatchewan, her passions are animals, music, travelling and helping others pursue 
their happiness.

Company description

Virtual Gurus provides a wide range of virtual support services, including administrative and 
executive assistants, as well as help with medical, financial, real estate and other issues. We have  
a proven model, with more than $1 million in revenue so far in 2018 and 175 monthly active clients. 
We didn’t build VG for just the clients, we built it with remote workers in mind.

Value proposition

We provide administrative support. each assistant is shared between multiple businesses, creating 
a 100% cost-effective solution. We do things like administration, bookkeeping, sales, customer 
service, tech support and more. in canada we have one competitor, which we are in the process  
of acquiring. in the U.s. there are a few competitors; however most of them are offshore.

Sectors Served 
anyone who is an entrepreneur, or any business. our clients include people in the agriculture,  
start-up, real estate and legal fields.
Target Customers
small, medium and large businesses that want to provide their key players a virtual support  
admin person or a company that doesn’t necessarily need a full-time admin person. We can  
also provide 24/7 virtual contact support (tech support, order taking, call answering) as we have  
150 virtual call agents.
Trade Mission Objectives
We have a few U.s. clients right now. Most of them have found us through Google. We are hoping  
to secure a sales person based in the U.s. during this trip. We are also hoping to build connections 
as well as expand our knowledge around offering our services to U.s. citizens. We recently finalized 
all our paperwork to offer our services there, and we think this is an amazing opportunity.



Company: Cloud Surfing Media

     Delegate: 
        sophie edwards, co-founder and internet Marketer
     
        416-770-6190
        sophie@cloudsurfingmedia.com
        www.cloudsurfingmedia.com

sophie has been in the internet marketing space for nearly a decade. aside from having co-founded 
cloud surfing Media, she has a background in copywriting, seo, liberal arts, and literature.

Company description

cloud surfing Media helps sMBs get found by the people who need them.
When it comes to building a web presence, the days of “if you build it, they will come” are long 
gone. you might have the world’s most beautiful website, but if no one can find it, what good is it?
there may be hundreds if not thousands of people in your local market every month looking 
for someone who does exactly what you do. But if you aren’t positioning yourself where they’re 
looking, they won’t find you.
that’s where we come in. We help you get found.
When you work with cloud surfing Media, you’ll get access to a multifaceted team of marketing 
professionals who all come together with one purpose – to help your business grow.

Value proposition

We’ll help you understand:
•	How	many	people	are	looking	for	you,	and	where	they’re	looking
•	Who’s	currently	getting	all	the	new	business	in	your	niche
•	What’s	holding	you	back	from	taking	that	new	business	for	yourself
•	How	you	can	beat	your	competition,	increase	traffic	to	your	website,	and	grow	your	business.

Sectors Served
small & medium businesses, online entrepreneurs.
Target Customers
Healthcare practitioners, trades, tech businesses, blockchain.
Trade Mission Objectives
We want to help you get more clients. if you’re looking to grow your business, we’d love to talk.

cglcc.ca8



Company: Growing Greener Innovations

     Delegate: 
        connie stacey, president
     
        780-488-0527
        connie.stacey@growinggreener.ca
        www.growinggreener.ca

connie stacey, GGi president and the Grengine™ power system inventor, has been invited to 
speak at international events (for example the 2018 Global forum and the 2017 canada-india 
tech summit). GGi has garnered strong commercial interest, with projects/partnerships underway 
with major international organizations. connie stacey gives engaging presentations and leads 
discussions regarding energy security, battery technology, grid modernization, and more.

Company description

Growing Greener innovations specializes in patented clean energy solutions that blend seamlessly 
into communities. our zero emission, zero noise, lithium-ion Grengine™ products are scalable and 
can provide power to individuals, households or whole communities. Grengine™ products require 
no special technical assistance and bypass the need for cost-prohibitive grid infrastructure. We are 
able to work with communities and governments to meet our mission to empower those living in 
energy poverty and eliminating diesel generator pollution.

Value proposition

The Grengine™ Power System is a game-changing clean energy technology. our patent-pending 
technology allows individuals to create micro-grids of any size, anywhere, without the aid of a 
technician. Whether providing power to remote areas, powering the military, reducing industrial 
greenhouse gas emissions or Ups on grid, the Grengine™ completely reinvents how power is 
generated and distributed. the Grengine™ is the only scalable super-battery system in the world 
and works like Lego, making it accessible to everyone.

Sectors Served 
clean technologies (clean energy, portable power)
Target Customers
retail chains that carry gas generators, such as Home depot; large industrial companies that use 
gas generators and are interested in lowering their greenhouse gas emissions; camping and 
outdoors retailers.
Trade Mission Objectives
We are not currently doing business in the U.s. We would like to find retail partners for sales/
distribution in the U.s. We would also like to find some large industrial clients, and would like access 
to large corporation buyers through the supplier diversity program.
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Company: Indie Group

     Delegate: 
        sophia stone, principal, Head client engagement
     
        416-912-3664, ext. 201
        sophia@indiegroup.ca
        www.indiegroup.ca

sophia stone is a canadian-american residing in toronto. Before moving to toronto, she attended 
the american University of paris and worked in tokyo. sophia stone excels in risk and compliance in 
financial services. she established the foundations of her own firm while working as an engagement 
manager for a boutique consulting firm in toronto. sophia stone owns and operates two companies: 
indie Group and tech startup indie tech.

Company description

indie Group is a network of consultants working to disrupt the financial services sector. We’ve 
noticed the gap between consulting firms and contingent workforce programs. We are eager to 
change consulting into something more agile, affordable, and rooted in hands-on experience. our 
executive consultants will help you develop a plan, execute it and align your strategic goals. We 
bring firm-level experience without the cumbersome bureaucracy of the firm.

Value proposition

risk and regulatory program management consulting with a particular focus on program/project 
management, business analysis, and subject matter expertise in financial institutions. We aim to 
provide an application that competes against current vendor management systems that are failing 
clients by Uberizing consulting.

Sectors Served
financial services (capital markets; compliance, risk and regulatory; program management offices; 
wealth management)
Target Customers
procurement and Hr leaders, and executives lacking in expertise or team bandwidth who need 
consultants to fill the gaps in their current and future projects.
Trade Mission Objectives
We are a relatively new consulting firm, but we are growing quickly. We are excited to be participating  
in a forum that will allow us to grow in all aspects of our business, including meeting like-minded 
entrepreneurs and potential clients for future partnerships, as well as gaining relevant insights  
into how to grow our business. as we scale, we are always looking for emerging opportunities  
to collaborate and build a sustainable enterprise.
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Company: MELLOHAWK Logistics Inc.

       Delegate: 
    peter Hawkins

           416-302-9465
       peter@mellohawk.com
       www.mellohawk.com

       Delegate: 
    arnon Melo  

       

       416-728-0181
       arnon@mellohawk.com
       www.mellohawk.com

as well as being a member of the cGLcc, peter Hawkins is vice-president of the Brazil-canada 
chamber of commerce, the chair of the professional advisory committee - international Business 
program at sheridan college; a member of the peel-Halton Local employment planning council, a 
member of the peel-Halton Workforce development Group central planning table and a mentor at 
acces employment.
arnon G. Melo is a graduate of ibero-americana University in sao paulo, Brazil, and the international 
Business program at seneca college. He immigrated to canada in 1990 and founded MeLLoHaWK 
Logistics in 2002. international experience has been instrumental to MeLLoHaWK’s success (all 
but one of its staff is an immigrant). arnon firmly believes that mentorship on both a personal and 
professional level can foster good communication and grow strong business relationships.

Company description

for 16 years, MeLLoHaWK Logistics inc. has been an international provider of worldwide air, ocean 
and land transportation and logistics services, including freight movement, customs brokerage, 
documentation and logistics consulting. We ship cargo of every kind and every size to every 
destination. We are an integral component of a global network, with over 130 agents. We are also 
very active in community engagement and mentorship and we welcome entrepreneurs.

Value proposition

our services include but are not limited to: airfreight cargo – express and consolidation services, 
ocean freight cargo - LcL and fcL ocean consolidations, permits and licenses, documentation 
compliance, letter-of-credit handling, canadian and international customs clearance, personal 
effects shipments, trade shows, special events, dangerous goods, crating and pick & pack. online 
tracking on all shipments.

Sectors Served 
•	International	transportation	and	freight	forwarding	(all	industry	sectors,	all	modes:	air,	sea,	ground).	
•	Logistics	consulting
•		Service	geared	toward	infrastructure,	heavy	machinery,	chemicals,	art,	consumer	goods,	

broadcasting equipment, special care shipments, dangerous goods.
Target Customers
our clients range from multinationals (mining, fashion, broadcasters) to start-ups.
Trade Mission Objectives
We are an experienced exporter currently doing business in the United states but interested in 
expanding our network. We hope to leverage our experience with existing clients into new business 
and new products. We do have a new U.s. office in Miami.
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Company: Prompta Inc. (Prompta Consulting Group)

     Delegate: 
        tim Morton, founder & Managing partner
     
        416-575-7737
        tim@prompta.ca
        www.promptaconsultinggroup.com

tim Morton is a global leader in leading business and cultural transformations. His experience 
includes mergers, acquisitions and divestitures. He has enabled M&as valued at $32 billion in 
aggregate. He has also worked in cultural and business transformations, enterprise restructuring, 
digital transformations, and it and erp implementations. He is dedicated to delivering measurable 
value for clients, coaching leaders, and supporting their people to thrive through change. He 
enables enterprise-wide engagement, inclusion, and collaboration to create new operating models 
that drive sustainable high performance.

Company description

incorporated in 2008, prompta is a business and cultural transformation firm. it successfully enables 
performance and growth-based change for companies in canada, the United states, across north 
america and globally.
prompta is canada’s 2018 LGBt+ Business enterprise of the year and was the first consulting firm 
certified for diversity by the cGLcc.

Value proposition

prompta’s competitive advantages include our proprietary readiness for success program™, a 
technology-enabled solution using advanced predictive analytics, machine learning and ai, to help 
build “the Model organization” where a thriving internal culture and employee loyalty generate 
high-volume, sustainable performance and an exemplary reputation within the company and 
throughout the industry.

Sectors Served 
prompta works across all sectors, particularly banking and financial services, insurance, 
telecommunications, high tech and software companies, entertainment, energy, mining and utilities, 
retail, professional services, education and consulting, engineering and manufacturing, consumer 
packaged goods, and healthcare, pharmaceuticals & life science companies
Target Customers
prompta’s target buyer: executives, c-Level leaders (ceo, cio, chief Hr, chief transformation officer)
our target customer is a fortune 1000 company within any sector that is going through or will be 
going through transformational or cultural change.
Trade Mission Objectives
prompta wants to meet with representatives from companies that recognize the importance and 
measurable value of a thriving internal working culture both at the executive level and throughout 
the organization, and are open to transformational change to build a profitable and sustainable future.
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Company: Robertson & Company 

       Delegate: 
    david robertson,  

       president

       416-367-5454
        david.robertson@

robertsonandcompany.com
       

       Delegate: 
    Brian Mcdonald,  

       Managing director

       416-367-5454
        brian.mcdonald@

robertsonandcompany.com
     

david robertson is the founder of robertson & company. Based in toronto, he works with 
business leaders across canada, the United states and europe. He has recruited a wide variety 
of professionals for both private and public-sector organizations and is recognized as an expert in 
recruitment of financial industry professionals. He has created several leading-edge recruitment 
tools and project methodologies for major global corporations. He serves on several Government  
of canada and industry-related advisory boards.
Brian Mcdonald is a human capital leader with more than 20 years’ expertise in talent acquisition, 
resource management, workforce planning and talent management specializing in financial 
services. His broad experience covers capital markets, investment banking, corporate banking, 
treasury, risk, commercial banking, finance and it. a trusted leader with strong business acumen,  
he is capable of building strong relationships, understanding complex business motivators, and 
making value-oriented recommendations. Brian is a member of sHrM and programs committee 
chair for Hrpa.

Company description

robertson & company is a leading talent solutions firm with over 25 years’ experience securing  
top-tier talent for our clients in canada and the United states.

Value proposition

robertson & company is a trusted partner to our clients’ in-house talent teams, Hr department and 
business leaders, confirming a proactive approach to talent attraction. We are focused on executive 
search, professional and contingent assignments, and our prime Hires subsidiary manages 
temporary staffing. We have built decades-long relationships, ensuring our clients attract and retain 
top-tier talent. We are committed to consistently delivering the absolute best talent to our clients 
with an uncompromising dedication to excellence.

Sectors Served 
Human resources (recruitment), especially in the financial sector.
Target Customers
Business leaders and Hr people looking for top-tier talent to meet their business goals.
Trade Mission Objectives
We are an experienced exporter currently doing business in the United states but seeking to 
expand our network.
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Company: Silverman Chapman & Reese Consulting Ltd.

     Delegate: 
        r. Bruce Mcdonald, ceo
     
        416-818-8536
        bruce@silvermancanada.com
        www.silvermancanada.com

Bruce Mcdonald has been a senior retail analyst consultant since 1993. Before that, he was  
working and consulting in the hospitality & tourism sectors. He has worked in every province in 
canada as well as in the U.s. market. in addition to his extensive experience in consulting, Bruce 
manages a team of 10 and the company’s in-house advertising agency. He has worked in senior 
management and marketing positions in various organizations from small independents to large 
international companies.

Company description

silverman chapman & reese specializes in retail liquidation. our consultants have been working 
with clients across canada for the past 25 years. our sales model regularly delivers clients’ previous 
year’s revenue in a seven-to-13-week campaign. We liquidate to the public in a planned retail event. 
in insolvency situations we can generally return dollar for dollar to all secured creditors.

Value proposition

silverman chapman & reese consulting creates retail events for our clients. We help liquidate 
inventory and other assets quickly and for the greatest value. Most of our business is in the 
jewellery sector and most of that is retail store closings and retirements, where we work directly  
for the business owners. We are also retained as liquidators in insolvency situations where we may 
be appointed to work for the owner, an insolvency practitioner or a bank.
We give the highest returns in the industry.

Sectors Served
retail consulting, retail liquidation (especially jewellery retail); subsectors include insolvency 
practitioners and banks – special loans units.
Target Customers
retailers, insolvency practitioners, banks and lenders.
Trade Mission Objectives
We will look for potential opportunities in the U.s. market, as well and potential partners to work 
with. our consultants in this field are able to work across borders under the current free-trade 
agreement, under HB1 visas as specialty qualified management consultants.
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Travel opens worlds, opens minds
and yes, opens wallets.

Flight Centre Travel Group opens the world for those who want to see.
We’re proud supporters the Canadian Gay & Lesbian Chamber of Commerce.

RBC believes in full economic inclusion

RBC is a proud Founding Gold Program Partner of the Canadian 

Gay & Lesbian Chamber of Commerce. 

Together we embarked on a journey of progress. This is part of 

RBC’s belief and commitment that diversity and inclusion mean 

economic inclusion of everyone.

rbc.com/diversity

® / TM Trademarks(s) of Royal Bank of Canada.

www.sodexo.ca

Sodexo is a proud supporter of Supplier 
Diversity to drive our business success. 
By fostering a culture based on mutual 

respect and inclusion, we enhance 
the quality of life for our employees, 

customers, clients and our community.



Company: Systematic Design Inc.

     Delegate: 
        Jim rondeau, president
     
        204-795-5075
        jim@systematicdesign.net
        www.systematicdesign.net
        https://vimeo.com/systematicdesign

Jim rondeau has had extensive experience in both business and government. in addition to 
establishing a number of successful businesses, he served for 17 years as a member of a provincial 
legislature and held several portfolios as a cabinet minister.

Company description

systematic design is an award-winning design company that produces broadcast design and 3d 
images for customers around the world. it is also a certified diverse supplier through the cGLcc. 
the company has worked on projects with canadian companies like Bell, ctV and Jim pattison 
Group. Work has also involved emmy-award work for the aBc superbowl 2003, 2006 and 2010, 
aBc news, cBc, ctV, Ktsf, nBa on aBc, nBc sports, Global tV and MBc in the United arab 
emirates. Video production has been extensive, including work on the promotional video for  
the canadian Museum of Human rights, roots and seeds of empathy.

Value proposition

Broadcast design, motion graphic design and animation, commercial production, corporate and 
promotional videos, scriptwriting.
3d concept design/pre-visualization, 3d modelling and animation, visual effects, architectural  
fly-through.
strategy branding and re-branding strategies, creative direction and development, promotion and 
advertising management, graphic and logo design.
interactive media website design and development, mobile application design and development.

Sectors Served
design and media in various sectors, including broadcasting companies and production  
companies, and 3d production for multiple sectors including both gaming and video production.
film, branding and 3d production for architecture firms and creative agencies.
Target Customers
Broadcasters or movie or video production houses, gaming companies, architectural  
or engineering firms.
Trade Mission Objectives
this is our first major marketing effort other than attending trade and award shows. We want exposure  
to new business prospects, but first we would like to find the end consumer of our services.
alternately, we want to find a partner who will use our services directly, or find a design agency  
or agent working in the United states that would contract our services as an enhancement to  
their staff.
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Company: The House of Purpose Inc.

     Delegate: 
        Javier santos, founder and ceo
     
        647-938-0766
        javier@thehouseofpurpose.com
        www.thehouseofpurpose.com

Javier santos is an entrepreneur with global experience. His previous 30+ year career with 
companies such as p&G, pepsico and e&J Gallo all over north america provided him with diverse 
workplace experience. Listed as one of the “Ten Most Successful Immigrants in Canada” and  
“One of the 25 most influential people in Toronto” (forbes and toronto Life Magazine), Javier 
blends his workplace experience with neuroscience to improve employee productivity, 
engagement, collaboration, inclusion and wellbeing.

Company description

the House of purpose helps employees improve productivity, engagement, collaboration, inclusion 
and wellbeing through innovative training and one-on-one coaching programs. We are a canadian 
certified diverse supplier and have worked globally, providing science-based solutions to emerging 
workplace challenges.

Value proposition

We deliver face-to-face or video-based experiential training, and then support on the job 
skills practice through individual or team coaching sessions in english and/or spanish. Using 
neuroscience, we help employees attain a higher level of productivity, engagement, collaboration, 
inclusion and wellbeing. We offer experiential training programs tailored to diverse teams, leaders, 
and sales teams. our experienced coaches have worked and lived in north america, and will 
support your employees with follow-up sessions to apply their newly learned skills to  
real-life situations.

Sectors Served
Human resources services, training and learning, leadership development, change management, 
productivity, engagement, collaboration, including, wellbeing, talent, human capital. subsectors 
include diversity, wellness and mergers & acquisitions.
Target Customers
companies with presence in north america seeking to increase employee productivity, 
engagement, collaboration, inclusion, and wellbeing. companies whose employees need to 
maintain focus and engagement as they undergo change such as mergers and acquisitions, 
external brand perception and leadership or ownership.
Trade Mission Objectives
We seek to expand our business into the U.s. We hope to meet with 8-10 potential clients and  
gain awareness of others. We also want to assess potential recipients of our lunch and learn  
trial sessions.
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Company: Theatre of Commerce

     Delegate: 
        charles Mcfarland, ceo
     
        647-405-0642
        charles@theatreofcommerce.com
        www.theatreofcommerce.com

charles Mcfarland is a University of cambridge Ma and a certified canadian advanced technology 
association manager, who has transitioned his 30+ years of producing professional theatre into an 
unique paradigm in consulting/ coaching: theatre of commerce. an award-winning arts executive 
and stage director who raised capital to build and program three new performing arts centres in 
canada’s capital, charles now guides the development of next-stage organizations, their leaders 
and teams, in engagement and customer buy-in.

Company description

We offer workshops and coaching using theatre narrative, and collaborative and audience 
relationship techniques. in the human capital field, theatre of commerce’s three dimensions of 
transformational story-telling (narratives, collaboration and connecting/ adapting to audiences), get 
to the “nine-tenths of the iceberg” of better business outcomes: engagement – future leaders, sales 
teams and more – and customer buy-in. internationally, this has developed authority and passion in 
future leader at amec (now Wood) future leaders and greater effectiveness among ViiV Healthcare’s 
inside sales teams. strategies – internal and external - driven by culture.

Value proposition

theatre of commerce paradigm and methodologies work at the outset of longer-tail strategy, 
business development and change management processes – moving from intention (what’s above 
the surface) to facilitating the real “why” of the organization. our “iceberg approach” uncovers 
company working culture to access untapped potential; team creative capacities are revealed/ 
coached, for fully ‘owned’ outcomes and solutions.

Sectors Served 
Human capital professional and management development: organizational culture and engagement; 
leadership and team development and engagement; external customer attraction, retention and 
engagement.
Target Customers
Mid-sized to large companies that invest in team skills development and that seek new approaches 
to leadership in the new economic paradigms. the most important end-users are the teams and future 
leaders that have untapped potential just below the surface, to be revealed for their own and the 
company’s mutual success and benefit.
Target buyers: ceos, Vps, directors needing ‘deep dive’ team development, for internal and 
external successes.
Trade Mission Objectives
•	Immediate	export	sales	of	workshops.
•		New business prospects: the theatre of commerce methodologies have met with greatest 

interest and engagement with companies big enough to invest in team skills development and 
‘future leader’ programs.

•		Supplier diversity: in this field, i’m looking for natural alliances in LGBtQ+ partners and csr companies.



Company: Transfocus Consulting

     Delegate: 
        drew dennis, principal partner
     
        604-687-8205
        drew@transfocus.ca
        www.transfocus.ca

drew dennis is a consultant and subject matter expert on transgender inclusion within organizational 
contexts. drew creates gender-inclusive solutions that drive innovation and bottom lines. an 
accomplished executive leader for more than 20 years, drew has proven experience in deepening 
LGBt inclusion across private and public sectors at a policy and operational level. drew dennis is 
a dynamic and engaging facilitator and the co-founder of Out in Schools, an award-winning LGBt 
curriculum for grades 8-12.

Company description

transfocus consulting is an LGBt business enterprise that is 100% trans-owned. it specializes  
in the development, support and implementation of transgender inclusion strategies and change 
management strategies. We bring systems thinking to gender inclusion, providing integrated 
solutions and custom education that drive impact to an organization’s people, culture and profits. 
transfocus serves clients spanning diverse sectors, from international nGos to fortune 500 
companies operating across north america and globally. clients include sap, ca technologies,  
td Bank, Hostelling international and Mozilla.

Value proposition

Get Data Ready is our proprietary framework to assess and inform new ways to collect gender 
data through forms and surveys that drive business decisions. often gender categories are limited 
to “female” or “male”—which excludes transgender people and interferes with organization’s 
ability to access emerging markets. principal Kai scott, a social scientist, draws upon his 10 years 
of experience conducting social impact assessments to provide tailored solutions that balance 
inclusivity and pragmatic data management realities.

Sectors Served 
Mainly it and finance. While our involvement in government, education and consumer discretionary 
is growing, our services are not specific to any one sector.
Target Customers
our ideal clients are organizations, including corporate equality index-rated companies, that 
understand LGBt inclusion as part of their business imperative and are seeking expertise in how to 
implement transgender inclusion policy. decision-makers inside the human resources, information 
technology and communications departments of these companies are our target customers.
Trade Mission Objectives
We are looking to expand our network of LGBt champions in the United states by finding 
people who are rethinking gender and innovating operations and services in ways that include 
and celebrate all gender identities. this includes american corporate leaders as new business 
prospects, as well as LGBt business owners and entrepreneurs interested in potential  
sub-contracting and partnering to leverage opportunities.
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Company: TUX

     Delegate: 
        dominic tremblay, founder and ceo
     
        514-664-5722, ext. 124
        dominic@tux.co
        www.tux.co

dominic tremblay has years of business leadership in large international companies such as inG 
and L’oréal. He has led hundreds of successful new products or services launches across the globe. 
He now focusses on building and developing powerful creative teams whose everyday purpose is 
to solve business challenges. Listening to consumers, crafting brand messages, building powerful 
marketing plans or building executives teams and coaching them are some of his best skills. 
International awards include: cannes Lion, Bees awards in san francisco, innovation awards in 
new york, applied arts in print design and a.r.e. awards for store design.

Company description

tUX is an integrated creative agency offering advertising, branding and design, video and photo 
production, architecture and media.
one-third of our business is in the U.s.a., mainly new york, Los angeles and Miami. our work – 
mainly branding, packaging, advertising campaigns, store design and digital activations – is used in 
the U.s.a. and globally. We tell brand stories in powerful and disruptive ways.

Value proposition

We provide strategic and creative service to companies and brands in a growth mindset. We 
conceive and execute campaigns to grow businesses, launch new products or services and enter 
new markets. We are fully integrated, with a photo and video production studio so we can shoot 
and edit all of the required content at competitive rates and with high quality. our clients are B2c  
or B2B companies with sales of a minimum $5 million.

Sectors Served 
advertising services, branding services, media services, retail design services, digital marketing
Target Customers
We target business-to-consumer companies as well as business-to-business companies.
Trade Mission Objectives
We are growing at a fast pace and are looking for growth-focused opportunities. We are in  
joint-venture or acquisition mode to boost creative volume and add a digital media service. We 
hope for exposure to new business prospects, and to find investment opportunities and joint 
venture partners.
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Corporate Partners: BMO

    Delegate: 
       Catherine Grosz, Manager Supplier Diversity
     
        416-927-6544 
        catherine.grosz@bmo.com
        www.bmo.com

BMO financial Group
serving customers for 200 years and counting, BMo is a highly diversified financial services 
provider – the 8th largest bank, by assets, in north america. With total assets of $744 billion as of 
april 30, 2018, and a team of diverse and highly engaged employees, BMo provides a broad range 
of personal and commercial banking, wealth management and investment banking products and 
services to more than 12 million customers and conducts business through three operating groups: 
personal and commercial Banking, BMo Wealth Management and BMo capital Markets.
We serve canadian clients through BMo Bank of Montreal®, our personal and commercial banking 
business, BMo nesbitt Burns®*, one of canada’s leading wealth management firms, and BMo 
capital MarketstM, our north american investment and corporate banking division.
in the United states, clients are served through BMo Harris Bank, a major U.s. Midwest personal and 
commercial bank, and BMo private Bank, with wealth management offices across the United states, 
as well as BMo capital MarketstM, our north american investment and corporate banking division.

BMO’s Commitment to Supplier Diversity
at BMo, diversity is one of our core values and it is these values that enable us to deliver on 
our vision of being the bank that defines great customer experience. supplier diversity is a key 
component of our overall diversity strategy and integrating diverse suppliers into our supply 
chain aligns us with the goals of our shareholders, customers and employees. We are committed 
to building long-term relationships with diverse suppliers and ensuring that qualified minority, 
women, veteran, persons with disabilities, lesbian, gay, bisexual, transgender and aboriginal-owned 
businesses have equal opportunity to compete for our business. We work directly with these 
diverse businesses and we expect our suppliers to provide similar opportunities in their supply 
bases. By using diverse suppliers, we are able to fulfill our commitment to the communities where 
we live, work and do business.
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Corporate Partners: Ey

    Delegate: 
       Zachary Pendley, Partner
     
        416-943-5465 
        zach.pendley@ca.ey.com
        www.ey.com/supplierdiversity

Ey (Ernst & young)
ey is a global leader in assurance, tax, transaction and advisory services. the insights and services 
it delivers help build trust and confidence in the capital markets and in economies the world over. 
it develops outstanding leaders who team to deliver on the promises made to all stakeholders. in 
so doing, it plays a critical role in building a better working world for its people, its clients and its 
communities. ey works in almost every developed market in the world, with a focus across  
all industries.

Ey’s Commitment to Supplier Diversity
ey is committed to maintaining a diverse supplier base and building relationships with suppliers 
who reflect the market, clients and communities we serve. We seek to actively identify, develop 
and do business with diverse suppliers as an integral component of our strategic sourcing and 
procurement activity.
through our supplier diversity initiative, we seek small businesses and businesses owned by 
minorities, women, lesbian, gay, bisexual and transgender people, disabled veterans, and people 
with disabilities that can enhance our competitive advantage as well as provide innovative and  
cost-effective services for our clients.
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Corporate Partners: RBC (Royal Bank of Canada)

    Delegate: 
       Kiruba Sankar, Director, CSR, RBC Global Procurement
     
        647-965-3038 
        kiruba.sankar@rbc.com
        http://www.rbc.com/sourcing/supplier_diversity.html

RBC (Royal Bank of Canada)
royal Bank of canada (ry on tsX and nyse) and its subsidiaries operate under the master  
brand name rBc.
rBc is one of canada’s biggest banks, and one of the largest in the world based on market 
capitalization. it is one of north america’s leading diversified financial services companies, and 
provides personal and commercial banking, wealth management, insurance, investor services and 
capital markets products and services around the world. it has 81,000+ full- and part-time employees 
serving 16 million clients in canada, the U.s. and 34 other countries.

RBC’s Commitment to Supplier Diversity
at rBc, we strive to have an inclusive supply chain. our goal is to advance equality of opportunity 
globally to businesses owned by women, aboriginal people, minorities/visible minorities, LGBt, 
people with disabilities, veterans and service disabled veterans. in the Us, qualifying small 
businesses are also included. By providing equal access to procurement opportunities to qualified 
suppliers, we enhance the levels of quality, service and overall value to the organization.  
We encourage submissions, bids and proposals from all diverse suppliers.



Corporate Partners: TD Bank Group

    Delegate: 
        Michelle Albanese, Manager,  

Responsible Sourcing and Supplier Diversity
     
        647-302-7750 
        michelle.albanese@td.com
        www.td.com

TD Bank Group
Headquartered in toronto, canada, with more than 85,000 employees in offices around the world, 
the toronto-dominion Bank and its subsidiaries are collectively known as td Bank Group (td). 
td offers a full range of financial products and services more than 25 million customers worldwide 
through three key business lines:
	 •		Canadian	Retail including TD	Canada	Trust,	Business	Banking,	TD	Auto	Finance	(Canada),	 

td Wealth (canada), td direct investing and td insurance
	 •		U.S.	Retail including	TD	Bank,	America’s	Most	Convenient	Bank,	TD	Auto	Finance	(U.S.),	 

td Wealth (U.s.) and td’s investment in td ameritrade
	 •	Wholesale	Banking including	TD	Securities.

TD Bank Group’s Commitment to Supplier Diversity
at td Bank Group, we believe diversity is a key contributor to success in the competitive global 
marketplace. our commitment to diversity is a fundamental element of how we do business today 
and in the future. td Bank Group believes its supplier diversity program is necessary to achieving 
its goal of being the better bank. 
our supplier diversity program focuses on creating a level playing field for suppliers certified as 
being minority owned and who are interested in providing goods and or services to td Bank Group.
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Certifying Bodies

       Delegate: 
     Darrell Schuurman  

co-founder and ceo

        Direct: 416-761-5156 
Cell: 416-910-5077

        darrell@cglcc.ca
       

       Delegate: 
     Richard Martin  

director, Global program

        Direct: 416-761-5151 
Cell: 438-969-6127

        richard@cglcc.ca
     

    Canada’s LGBT+ Chamber of Commernce
     established in 2003, the canadian Gay & Lesbian chamber of commerce (cGLcc) 

is a national, non-profit industry association. the cGLcc is committed to forming 
a broad-based coalition, representative of the various interests of Lesbian, Gay, 
Bisexual, trans-identified, Queer, two-spirited and intersex (LGBt*) owned businesses, 
allied businesses, corporations, professionals, and students of business for the 
purpose of promoting economic growth and prosperity, through public and private 
sector advocacy and engagement, to advance the common business interests and 
opportunities of its members and stakeholders.

     the cGLcc has been building LGBt supplier diversity in canada since 2012, 
and officially launched the program at the LGBt supplier diversity forum during 
Worldpride 2014 in toronto.

    77 Maitland Place, Suite 1705, Toronto, ON M4y 2V6 www.cglcc.ca

       Delegate: 
     Cassandra Dorrington  

president and ceo

        Direct: 416-941-0004 
Cell: 647-449-4390

        cdorrington@camsc.ca
       

     Canadian Aboriginal and Minority Supplier Council (CAMSC)
     founded in 2004, the canadian aboriginal and Minority supplier council (caMsc) 

identifies and certifies aboriginal and minority suppliers, delivers networking events, 
operates a nation-wide information and referral network, and develops programs 
and services that facilitate the inclusion of aboriginal and minority suppliers in 
corporate supply chains. associated with the national Minority supplier development 
council in the United states, caMsc operates as a private sector-led, non-profit 
membership organization governed by a board of directors comprised of major 
multinational corporations operating in canada. recognizing the importance of 
strong partnerships among government, major corporations and small businesses, 
caMsc works with its stakeholders to build capacity and drive inclusive procurement 
with corporations throughout canada and the United states as well as internationally. 
caMsc certification is a market access tool that provides suppliers with a direct 
access point to major corporations across canada and the United states that value 
the business benefits of an inclusive and diverse supply chain. 

    101-282 Richmond St E, Toronto ON M5A 1P4 www.camsc.ca
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Government

       Delegate: 
     Carolyn Carson  

advisor, stakeholder  
relations | public affairs

       613-598-2599
        CCarson@edc.ca  

     

       Delegate: 
     Kevin Sullivan  

account Manager

        416-349-6519
        KSullivan@edc.ca

     

    Export Development Canada (EDC)
     export development canada (edc) helps canadian companies go, grow, and 

succeed in their international business. as a financial crown corporation, edc 
provides financing, insurance, bonding, trade knowledge, and matchmaking 
connections to help canadian companies sell and invest abroad. edc can also 
provide financial solutions to foreign buyers to facilitate and grow purchases  
from canadian companies.

    150 Slater St, Ottawa ON K1A 1K3 www.edc.ca

    Twitter: @ExportDevCanada
    LinkedIn: linkedin.com/company/163745/
    facebook: facebook.com/ExportDevCanada
    youtube: youtube.com/user/ExportDevCanada
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Diversify 
your markets

If you are ready for expansion 
abroad, we can help you get there.

We have more than 160 offi  ces 
around the world to serve you.

         tradecommissioner.gc.ca

Diversifi ez 
vos marchés

Si vous êtes prêts à vous développer 
à l’étranger, nous pouvons vous aider.

Nous avons plus de 160 bureaux 
dans le monde pour vous servir.

         déléguéscommerciaux.gc.ca

TRADE 
COMMISSIONER 
SERVICE (TCS)

SERVICE DES 
DÉLÉGUÉS 
COMMERCIAUX (SDC)
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The TCS helps companies prepare for international markets. 

The Canadian Trade Commissioner Service (TCS) helps companies 
navigate the complexities of international markets and make better 
business decisions. The TCS is on the ground in more than 160 cities 
worldwide. We gain market intelligence, uncover opportunities for 
Canadian companies and help reduce business costs and risks. The TCS 
is a free service of the Government of Canada, helping companies to 
prepare for international markets, assess market potential, find qualified 
contacts and resolve business problems. 

Our network of international contacts is unbeatable. As part of Global 
Affairs Canada and of Canada’s network of embassies, the TCS has 
access to local governments and key business leaders and decision 
makers. We can increase the credibility of Canadian companies in 
global markets by helping them gain access to local contacts not  
readily available to outside businesses. 

Government

Delegate: 

Vincent finn, Msc.,
trade commissioner/délégué commercial
consulate General of canada new york and philadelphia
Vincent.finn@international.gc.ca
Telephone | Téléphone (267) 513-1842
cell 215 360 7338

500 W office center dr suite 400, fort Washington, pa 19034, Usa
foreign Affairs, Trade and Development Canada | Affaires étrangères,  
Commerce et Développement Canada
Government of Canada | Gouvernement du Canada
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